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⬛ Background information  

The OECD Tourism Trends and Policies 2020 edition analyses tourism performance and policy trends 

across 51 OECD countries and partner economies. It highlights the need for coherent and comprehensive 

approaches to tourism policy making, and the significance of the tourism economy, with data covering 

domestic, inbound and outbound tourism, enterprises and employment, and internal tourism consumption. 

Tourism policy priorities, reforms and developments are analysed and examples of country practices 

highlighted. Thematic chapters provide insights on preparing tourism businesses for the digital 

transformation, and rethinking tourism success to promote more sustainable and inclusive tourism 

development. The report was undertaken in co-operation with the European Union.* 

⬛ About the OECD  

The Organisation for Economic Co-operation and Development (OECD) is a forum in which governments 

compare and exchange policy experiences, identify good practices in light of emerging challenges, and 

promote decisions and recommendations to produce better policies for better lives. The OECD’s mission 

is to promote policies that improve economic and social well-being of people around the world.  

⬛ About the OECD Tourism Committee  

The OECD Tourism Committee, created in 1948, acts as the OECD forum for exchange, and for monitoring 

policies and structural changes affecting the development of domestic and international tourism. It actively 

promotes a whole-of-government approach to support the sustainable economic growth of tourism.  

Join the conversation on Twitter: follow us at @OECD_local 

 

 

 

 

 

 

 

 

 

 

 

© OECD 2020 

This document and any map included herein are without prejudice to the status or sovereignty over any territory, to 

the delimitation of international frontiers and boundaries and to the name of any territory, city, or area.  

The statistical data for Israel are supplied by and under the responsibility of the relevant Israeli authorities. The use of 

such data by the OECD is without prejudice to the status of the Golan Heights, East Jerusalem and Israeli settlements 

in the West Bank under the terms of international law.  

*This document was produced with the financial assistance of the European Union. The views expressed herein can 

in no way be taken to reflect the official opinion of the European Union.  

https://twitter.com/oecd_local
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 Executive Summary 

Tourism is an important driver of economic growth, globally and locally. The sector directly contributes 4.4% 

of GDP, 6.9% of employment and 21.5% of service exports in OECD countries, on average, and continued 

growth provides real prospects for sustainable and inclusive development. However, integrated and forward-

looking policies are needed to ensure this growth better delivers benefits for people, places and businesses.  

Tourism trends 

Following six decades of consistent growth, tourism remains one of the world’s most important economic 

sectors. It is a key part of a growing services economy, generating income and foreign exchange, creating 

jobs, stimulating regional development, and supporting local communities. Tourism exports are 

economically significant, and have a larger impact on the domestic economy relative to other export 

sectors. Every USD 1 of expenditure by international tourists in OECD countries on average generates an 

estimated 89 cents of domestic value added, compared with 81 cents for overall exports.  

Globally, tourism continues to perform ahead of long-term growth forecasts, with a record 1.5 billion 

international tourist arrivals in 2019. Tourism growth to OECD countries has exceeded the world average 

since 2014, following a period of strong growth in recent years. OECD countries are among the world’s top 

tourism destinations, and account for more than half of global arrivals (56.9%) and travel receipts (61.1%). 

In addition to the benefits of international tourism, domestic tourism is the mainstay of this sector in the 

majority of OECD countries with, on average, residents responsible for 75% of tourism expenditure.  

While in the short-term the picture for tourism is mixed, mainly due to an uncertain economic outlook and 

external shocks such as health scares and extreme weather events, over the long-term tourism is expected 

to continue to grow.   

Top policy priorities 

While overall growth trends in this dynamic sector are positive, governments are increasingly developing 

policies that seek to maximise the economic, environmental and social benefits that tourism can bring, 

while reducing the pressures that arise when this growth is unplanned and unmanaged. Policy measures 

to address these concerns have become a priority. For example, efforts have been made to deal effectively 

with overcrowding at popular destinations, spread the economic and other benefits to areas that attract 

fewer visitors, develop new products to expand the season, and encourage increased productivity, better 

resource use, and more stable employment. To ensure these policies are actually having the desired 

impact, countries are strengthening co-ordination and implementation mechanisms, reforming destination 

management practices, modernising regulations, adopting digital solutions, strengthening dialogue with 

civil society and engaging the private sector in policy making.  
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Governments are currently facing two critical issues in terms of managing the tourism sector: leveraging 

the benefits of the digital transformation and ensuring that sustainable tourism policies are implemented.  

Technology continues to advance at a fast pace and is a game-changer for tourism businesses and policy 

makers alike. The rapid developments in the sharing economy, mobile payment systems, virtual and 

augmented reality applications, blockchain technologies and artificial intelligence are likely to influence 

tourism products, business models, services, and visitor choices. These potentially demand policy 

reflections, new regulations and intervention to maximise opportunities and protect consumers. 

Governments have an important role to play in creating the right conditions for all businesses to engage in 

the digital transformation of tourism.  

Governments are actively fostering tourism development that brings clear economic benefits, while also 

providing a wider set of advantages for places, local communities, businesses, employees, and visitors. 

Tourism success can no longer simply be measured in terms of arrivals, jobs and income. Ensuring that 

local communities can more equally benefit from tourism is a prevailing policy trend and progress has been 

made.  

Key policy messages  

Championing integrated, forward-looking tourism policies 

 Develop coherent, forward-looking approaches to the design of tourism policies and programmes, 

supported by long term strategies and flexible action plans.  

 Strengthen co-ordination mechanisms and delivery structures to ensure that policies agreed at 

national level are consistently delivered at subnational level, and engage communities and 

businesses to ensure local destinations can fully share the benefits of a dynamic tourism economy.   

Preparing tourism businesses for the digital future 

 Actively champion the digital transformation of tourism, by promoting a digital mindset, modernising 

regulatory frameworks and strengthening capacity of SMEs to participate in digital ecosystems. 

 Encourage uptake and investment in new technologies, skills and innovation and support existing 

tourism SMEs to take advantage of the benefits of the digital transformation, and promote the 

development of smart tourism destinations. 

 Foster digitally-enhanced tourism business models, value chains and ecosystems, through the 

adoption of data analytics and other enabling technologies, optimisation of business practices, and 

the expansion of accessible digital infrastructure, tools and solutions.  

Rethinking tourism success for sustainable growth 

 Place a greater focus on the environmental and socio-cultural pillars of sustainability, to deliver net 

benefits to local communities, contribute to achieving the SDGs, and combat climate change.  

 Ensure that efforts to grow tourism are pursued within the wider context of city, regional, and 

national economic development strategies, and in close co-operation with industry and civil society.  

 Take additional steps to mainstream sustainability in tourism policies and industry practices, to 

better support the transition to a green, low-emissions and climate-resilient tourism economy. 

 Ensure access to comparable and timely data to inform decision-making and better plan for the 

type and scale of tourism growth appropriate for individual destinations. 
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This chapter covers recent trends in tourism and associated developments 

in tourism governance and policy. It is based on responses to a policy and 

statistical survey of OECD member and partner countries. The chapter 

outlines the economic and social importance of tourism and sets out the role 

of governments in supporting a sustainable and inclusive tourism sector. 

Tourism policy priorities, reforms and developments are analysed with 

examples of country practices highlighted.  

 

 

 

 

 

 

 

The statistical data for Israel are supplied by and under the responsibility of the relevant Israeli authorities. The use of 

such data by the OECD is without prejudice to the status of the Golan Heights, East Jerusalem and Israeli settlements 

in the West Bank under the terms of international law. 

  

Chapter 1. Tourism trends and policy 

priorities 
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Tourism is a highly significant economic sector globally and locally, and provides real prospects for 

enduring and inclusive economic growth. The sector generates foreign exchange, drives regional 

development, directly supports numerous types of jobs and businesses and underpins many local 

communities. Recent trends point to continued strong growth around the world, and this chapter illustrates 

the leadership role that governments are playing to optimise the potential benefits, and mitigate the 

associated costs.  

The sustainable development of tourism and the digital transformation of the sector are key issues facing 

policy makers. On these and other issues, policy makers recognise the need for co-ordinated responses 

across government, and to work closely with the private sector. The practical challenge that remains is to 

ensure that developments in local tourism destinations align with the policies set in place at national level.  

Recent Trends  

Tourism is an important part of OECD member and partner economies, and a key sector within a growing 

services economy. On average tourism directly contributes 4.4% of GDP, 6.9% of employment (Figure 1.1) 

and 21.5% of service related exports to OECD countries. Global tourism has steadily expanded for over 

six decades. Driven by strong global economic growth and new volume outbound markets, particularly 

from the Asia Pacific region, international tourist arrivals worldwide grew to over 1.4 billion in 2018, an 

increase of 5.6% on 2017. With international tourism arrivals growing ahead of the long term growth 

forecast, the threshold of 1.8 billion is now likely to be exceeded in advance of 2030.  

Figure 1.1. Direct contribution of tourism to OECD countries  

As percentage of GDP and employment, 2018 or latest year available 

 

 
 

Note: GDP data for France refer to internal tourism consumption. 

GDP refers to GVA for Canada, Chile, Denmark, Finland, Germany, Greece, Hungary, Israel, Italy, Latvia, Lithuania, Mexico, the Netherlands, 

New Zealand, Portugal, Sweden, Switzerland, United Kingdom and the United States. 

GDP data for Korea and Spain includes indirect effects. 

Source: OECD Tourism Statistics (Database). 

StatLink 2 http://dx.doi.org/10.1787/888934076134  
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Table 1.1. International tourist arrivals in OECD and partner countries, 2014-18 

 
Type of 

indicator 

2018 
Average annual growth rate 

2014 to 2018 

Growth rate 

2017 to 2018 

Thousand % 

Australia Visitors 9 072 7.8 6.0 

Austria Tourists 30 816 5.1 4.6 

Belgium Tourists 6 700 1.2 6.1 

Canada Tourists 21 153 6.3 2.4 

Chile Tourists 5 723 11.7 -11.3 

Czech Republic Tourists 14 283 7.6 4.5 

Denmark Tourists 12 749 5.6 2.6 

Estonia Tourists 3 226 2.5 -0.6 

Finland1 Tourists 5 631 5.0 12.4 

France Tourists 89 322 1.6 3.0 

Germany Tourists 38 748 4.2 3.9 

Greece Visitors 33 072 8.0 9.7 

Hungary Tourists 14 905 10.1 5.7 

Iceland Tourists 2 344 23.8 5.4 

Ireland Tourists 9 273 8.0 6.3 

Israel Tourists 4 121 8.9 14.1 

Italy Tourists 61 567 6.1 5.7 

Japan Visitors 31 192 23.5 8.7 

Korea Visitors 15 347 2.0 15.1 

Latvia Tourists 1 946 1.4 -0.2 

Lithuania Tourists 2 825 8.2 11.9 

Luxembourg Tourists 1 018 -0.6 -2.7 

Mexico Tourists 41 313 8.9 5.1 

Netherlands Tourists 18 780 7.8 4.8 

New Zealand Tourists 3 686 7.4 3.7 

Norway Tourists 5 688 4.1 -2.7 

Poland Tourists 19 623 5.2 7.5 

Portugal1 Tourists 22 817 11.9 7.5 

Slovak Republic Tourists 2 256 11.2 4.3 

Slovenia Tourists 4 425 13.4 10.9 

Spain Tourists 82 808 6.2 1.1 

Sweden2 Tourists 10 750 -6.8 -3.5 

Switzerland Tourists 11 715 6.3 5.2 

Turkey Tourists 45 768 3.5 21.7 

United Kingdom Tourists 36 316 2.7 -3.5 

United States Tourists 79 746 1.5 3.3 

Brazil Tourists 6 621 0.7 0.5 

Bulgaria Visitors 12 368 7.1 6.7 

Colombia Visitors 4 282 10.6 7.7 

Costa Rica Tourists 3 017 4.5 1.9 

Croatia Tourists 16 645 9.4 6.7 

Egypt3 Tourists 5 168 -26.8 -42.5 

Indonesia1 Tourists 13 396 10.4 3.5 

Kazakhstan Visitors 8 789 8.5 14.1 

Malta Tourists 2 599 11.4 14.3 

Morocco Tourists 12 289 4.6 8.3 

Peru Tourists 4 419 8.3 9.6 

Romania Visitors 11 720 8.5 7.3 

Russian Federation Visitors 24 551 -0.9 0.7 
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Type of 

indicator 

2018 
Average annual growth rate 

2014 to 2018 

Growth rate 

2017 to 2018 

Thousand % 

Serbia Tourists 1 711 13.6 14.2 

South Africa Tourists 10 472 2.3 1.8 

EU28 
 

  5.4 4.1 

OECD members 
 

  5.5 5.0 

World4 
 

1 407 000 5.3 5.4 

Notes: For more information, please see the country profiles. 

Tourists: International tourist arrivals (excluding same-day visitors). 

Visitors: International visitor arrivals (tourists and same-day visitors). 

1. Average annual growth rate refers to 2015-18 for Finland, Indonesia and 2016 to 2018 for Portugal. 

2. Data refers to 2014. No data is available since then due to a change in Border Survey methodology. Average annual growth rate refer to 

2012-14. Growth rate refer to 2013-14.  

3. Data refers to 2016. Average annual growth rate refer to 2014-16. Growth rate refer to 2015-16.  

4. UNWTO data (World Tourism Barometer, Statistical Annex, January 2020). 

Source: OECD Tourism Statistics (Database).  

StatLink 2 http://dx.doi.org/10.1787/888934076210  

Provisional data indicates that destinations worldwide registered around 1.5 billion international tourist 

arrivals in 2019, an increase of 3.8% year-on-year. This was the tenth consecutive year of sustained 

growth, but the more muted growth trend in 2019 reflects weakening economic growth, concerns about 

international trade and reducing consumer confidence. France, Spain, United States, China and Italy 

remain the world’s top five tourism destinations, receiving more than a quarter (27%) of worldwide arrivals 

in 2018.  China, the United States, Germany, the United Kingdom and France remain the top spenders as 

far as outbound tourism is concerned, responsible for 43% of global tourism expenditure (UNWTO, 2020).  

OECD member countries continue to play a prominent role in the international tourism economy, 

accounting for more than half (56.9%) of total global arrivals in 2018. The average growth in international 

arrivals for OECD members was 5.0% in 2018, compared to 7.4% in 2017. While the OECD rolling four 

year average annual growth rate of 5.5% continues to exceeds the global average, following strong growth 

in recent years, the longer-term trend is of a slowdown in arrivals to the OECD relative to tourism 

worldwide. 

Six OECD countries recorded double digit annual growth of inbound arrivals in 2018 – Finland, Israel, 

Korea, Lithuania, Slovenia, and Turkey – while a number of other countries reported record numbers, 

including Australia, Canada, Greece, Hungary, Ireland, Poland and the Slovak Republic. In contrast, Chile, 

Estonia, Latvia, Luxembourg, Norway, and the United Kingdom experienced reductions in international 

tourism arrivals. A breakdown of international tourist arrivals to OECD member countries and selected 

partner economies is provided in Table 1.1. 

Globally, international travel receipts reached USD 1 462 billion in 2018, up from USD 1 352 billion in 

2017. This equates to growth of 4.8%, and follows the overall trend in international tourist arrivals 

(Table 1.3). Global expenditures on travel have more than tripled since the turn of the century, rising to 

USD 1.5 trillion in 2018 and accounting for 7% of global exports in goods and services (UNWTO, 2019b, 

2020). According to recent World Trade Organisation estimates, tourism is the fifth largest traded services 

sector (WTO, 2019). 

OECD  countries  accounted  for  61.1%  of  global travel  receipts  (exports)  and  50.5%  of  global  travel  

expenditures  (imports)  in  2018, similar to 2017. Twenty three OECD countries recorded a positive travel 

balance in 2018. Table 1.2 provides a summary of international travel receipts,  expenditure,  and  the  

travel  balance  for  OECD  and  selected  partner  economies.  

http://dx.doi.org/10.1787/888934076210
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Table 1.2. International travel receipts and expenditure in OECD and partner countries, 2017-18  

Million USD 

  Travel receipts Travel expenditure Travel balance 

  2017 2018 2017 2018 2017 2018 

Australia 41 732 45 036 34 409 36 803 7 323 8 232 

Austria 20 410 23 087 10 654 11 973 9 757 11 114 

Belgium 8 360 8 911 15 481 18 517 -7 121 -9 606 

Canada 20 329 26 346 31 845 34 455 -11 516 -8 109 

Chile 3 383 2 956 2 304 2 333 1 079 623 

Czech Republic 6 933 7 451 5 442 5 967 1 491 1 484 

Denmark 8 498 9 101 9 793 10 490 -1 294 -1 389 

Estonia 1 651 1 789 1 246 1 470 405 319 

Finland 3 383 3 662 5 573 6 080 -2 190 -2 419 

France 58 708 65 452 42 672 47 837 16 036 17 615 

Germany 39 759 42 955 88 843 95 533 -49 084 -52 578 

Greece 16 487 18 987 2 147 2 586 14 340 16 401 

Hungary 6 174 6 924 2 449 2 648 3 725 4 276 

Iceland 3 011 3 140 1 657 1 840 1 354 1 300 

Ireland 5 603 6 182 6 552 7 401 -949 -1 219 

Israel 6 810 7 245 7 057 7 668 -247 -423 

Italy 44 123 49 236 27 674 30 082 16 450 19 154 

Japan 34 054 42 096 18 189 20 216 15 866 21 880 

Korea 13 368 15 319 31 691 31 973 -18 324 -16 654 

Latvia 944 1 058 724 779 221 279 

Lithuania 1 318 1 504 1 109 1 399 209 105 

Luxembourg 4 546 4 993 2 984 3 222 1 562 1 771 

Mexico 21 336 22 526 10 840 11 230 10 496 11 297 

Netherlands 17 092 18 869 21 923 22 822 -4 831 -3 953 

New Zealand 10 594 11 004 4 439 4 612 6 155 6 391 

Norway 5 558 5 843 16 212 17 341 -10 654 -11 498 

Poland 12 694 14 067 8 802 9 746 3 892 4 321 

Portugal 17 523 19 878 4 611 5 504 12 912 14 374 

Slovak Republic 2 916 3 199 2 395 2 627 521 572 

Slovenia 2 843 3 192 1 490 1 640 1 353 1 552 

Spain 75 143 81 473 22 100 26 785 53 044 54 688 

Sweden 14 106 14 949 16 983 18 058 -2 877 -3 108 

Switzerland 16 481 16 971 17 843 18 355 -1 363 -1 383 

Turkey 22 478 25 220 4 823 4 595 17 655 20 625 

United Kingdom 47 539 48 602 64 997 69 028 -17 458 -20 426 

United States 210 655 214 680 134 868 144 463 75 787 70 217 

Brazil 5 809 5 917 19 002 18 263 -13 192 -12 346 

Bulgaria 4 045 4 416 1 684 1 857 2 361 2 559 

Colombia 4 921 5 557 4 475 4 824 446 732 

Costa Rica 3 656 3 773 1 044 982 2 612 2 791 

Croatia 10 320 11 127 1 369 1 693 8 952 9 435 

Egypt 7 775 11 615 2 160 2 667 5 615 8 948 

Indonesia 13 139 14 110 8 289 8 772 4 850 5 338 

Kazakhstan 2 135 2 255 2 560 2 687 -424 -432 

Malta 1 722 1 819 467 512 1 255 1 308 

Morocco 7 494 7 775 1 793 2 007 5 701 5 768 

Peru 3 710 3 947 2 214 2 669 1 496 1 278 

Romania 2 522 2 752 3 468 4 282 -946 -1 529 
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  Travel receipts Travel expenditure Travel balance 

  2017 2018 2017 2018 2017 2018 

Russian Federation 8 945 11 486 31 058 34 271 -22 113 -22 785 

Serbia 1 344 1 547 1 380 1 643 -36 -96 

South Africa 8 810 8 985 3 255 3 400 5 555 5 585 

EU28 438 637 479 083 750 885 813 859     

OECD 826 541 893 901 682 818 738 075     

World1 1 352 000 1 462 000 1 352 000 1 462 000     

Note: For more information, please see the country profiles. 

1. UNWTO (2020). 

Source: OECD Tourism Statistics (Database). 

StatLink 2 http://dx.doi.org/10.1787/888934076229  

Tourism exports are economically important, as they generate value added in the economy, directly and 

indirectly. Analysing tourism from a trade in value added approach shows that tourism expenditures (using 

non-resident expenditure as a proxy) generate bigger impacts on the domestic economy than overall 

exports, and have significant impacts in upstream industries and in other countries.  

Latest estimates from the OECD Trade in Value Added (TiVA) framework indicate that 89% of tourism 

exports generate domestic value added in OECD countries, compared with 81% for overall exports 

(Figure 1.3); the remaining share results in value created in other countries (imports). More than a third of 

the tourism value added generated in the domestic economy comes from indirect impacts, reflecting the 

breadth and depth to linkages between tourism and other sectors (OECD, 2019a).  

In other words, of the 89 cents of domestic value added generated by every USD 1 of tourism exports, 56 

cents is directly generated while 34 cents comes from indirect impacts. Or, for every USD 1 of value added 

directly generated by tourism exports, a further 61 cents of value added is indirectly generated in upstream 

industries.  

Figure 1.2.  Contribution of tourism to services exports, selected OECD countries, 2018 

 

Source: OECD Trade in services by partner country (Database), extracted January 2020. 

StatLink 2 http://dx.doi.org/10.1787/888934076153  
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Figure 1.3. Value added generated by tourism expenditure in OECD countries 

Domestic value added/export ratio for non-resident expenditure and for total economy 

 

Note: Non-resident expenditure as a proxy for tourism expenditure. 

Source: OECD Inter-Country Input-Output, 2018. 

StatLink 2 http://dx.doi.org/10.1787/888934076172  

On average, domestic and inbound tourism account for 75% and 25% of internal tourism consumption 

respectively. When combined, passenger transport (21%), accommodation (19%), and food and beverage 

(16%) account for well over half of total consumption (Figure 1.4). 

The importance of domestic tourism varies considerably at country level. Domestic tourism is particularly 

significant in Australia, Canada, Germany, Japan, Mexico, Norway, the United Kingdom and the United 

States, where it represents over 70% of internal tourism consumption. In other countries such as Austria, 

the proportion of domestic and inbound expenditure is broadly equal. In contrast, inbound tourism, as a 

proportion of internal tourism consumption is more important in Estonia, Iceland, Poland, Portugal, and 

Slovenia where over 60% of all consumption is inbound related. Table 1.3 provides a breakdown of internal 

tourism consumption (domestic and inbound) for selected OECD member countries.  

Global tourism arrivals have grown by almost 50% since 2010, an average annual growth of over 5%. The 

benefits of foreign exchange and the higher spending of international visitors has focused many 

governments towards increasing inbound arrivals, while demand has been supported by favourable 

economic conditions, decreasing travel prices, continued globalisation, liberalised and more 

comprehensive air transport services, and growth of digitally-enabled business models and platforms that 

allow consumers easier access to travel products and many new destinations (UNWTO 2019a; WEF 2019; 

IATA 2019).  

While tourism growth is projected to continue, changing demographics, improved connectivity, 

technological innovations, and increased recognition of the need for this growth to be more sustainable 

and inclusive are likely to dramatically transform the face of tourism by 2040, representing a range of 

opportunities and challenges for destinations (OECD, 2018). 
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Table 1.3. Internal tourism consumption in OECD countries, 2018 or latest year available 

  
Reference year 

Internal tourism expenditure Domestic tourism expenditure Inbound tourism expenditure 

  Million USD, current prices % share 

Australia 2017 109 884 74% 26% 

Austria 2017 43 348 47% 53% 

Belgium 2016 18 697 67% 33% 

Canada 2018 78 891 78% 22% 

Chile 2018 9 875 62% 38% 

Czech Republic 2017 12 205 42% 58% 

Denmark 2017 19 391 57% 43% 

Estonia 2014 2 245 12% 88% 

Finland 2016 12 617 69% 31% 

France 2018 171 281 57% 43% 

Germany 2015 293 020 85% 15% 

Greece .. .. 
 

.. 

Hungary 2017 7 291 31% 69% 

Iceland 2017 4 747 26% 74% 

Ireland 2007 9 278 46% 54% 

Israel 2018 15 335 55% 45% 

Italy 2015 124 635 57% 43% 

Japan 2017 237 739 84% 16% 

Korea .. .. 
 

.. 

Latvia .. .. 
 

.. 

Lithuania 2017 2 439 40% 60% 

Luxembourg .. .. 
 

.. 

Mexico 2018 167 448 83% 17% 

Netherlands 2018 99 580 61% 39% 

New Zealand 2018 24 618 59% 41% 

Norway 2017 21 352 70% 30% 

Poland 2015 15 432 37% 63% 

Portugal 2017 29 488 31% 69% 

Slovak Republic 2016 4 795 43% 57% 

Slovenia 2017 4 719 30% 70% 

Spain 2015 139 605 53% 47% 

Sweden 2018 38 737 57% 43% 

Switzerland 2014 33 483 46% 54% 

Turkey .. .. 
 

.. 

United Kingdom 2017 189 964 81% 19% 

United States 2018 1 154 459 83% 17% 

OECD average 
  

75% 25% 

Note: For more information, please see the country profiles. 

Conversion from national currency to USD calculated using OECD annual average exchange rates for corresponding year. 

Tourism consumption is composed of tourism expenditure (monetary transactions), plus other transactions. 

Source: OECD Tourism Statistics (Database). 

StatLink 2 http://dx.doi.org/10.1787/888934076248  

Recent macro-economic forecasts, however, show steadily deteriorated prospects, amidst policy 

uncertainty and weak trade and investment flows. The global outlook is fragile - the OECD projects global 

GDP growth will remain around 3% for 2020-21, the weakest rate since the global financial crisis. Trade 

and investment are undergoing structural changes linked with digitalisation and the rise of services, as well 

http://dx.doi.org/10.1787/888934076248
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as with geopolitical risks, while the majority of businesses have yet to harness the strong productivity 

potential of digital technologies (OECD, 2019b). 

Figure 1.4. Internal tourism consumption, selected OECD countries 

By type of tourism and product, 2018 or latest year available 

  

 

Source: OECD Tourism Statistics (Database). 

StatLink 2 http://dx.doi.org/10.1787/888934076191  

While unemployment is at record lows in many OECD economies, the productivity puzzle and low wage 

growth is hampering economic growth across many sectors. There is pressure for governments to ensure 

that all citizens have the choices and opportunities open to those in the top decile but policies need to 

catch up to support this objective. Tourism is a leading job creator, and can help provide a wide range of 

diverse jobs for people of all ages and skill levels not only in major cities, but also in remote, rural, coastal 

and other often economically fragile locations where alternative opportunities may be limited. Employment 

in hotels and restaurants grew by 45% from 1995 to 2015, some 30% higher than average growth across 

the economy, and second only to real estate renting and business activities (OECD, 2019c). 

While the short-term picture is one of uncertainty, over the long term tourism is likely to continue to grow 

and become an increasingly important element in all OECD economies. However, the tourism landscape 

will be impacted by large-scale social, economic, political, environmental and technological trends, bringing 

new and often unseen challenges, threats and opportunities. Exploring the multidimensional implications 

of these trends is important to inform policy and shape the future of tourism.  

The digital revolution is a prime example of key driver of tourism growth that is having a profound effect on 

the sector, changing the way people travel, and how services are delivered. Chapter 2, Preparing Tourism 

Businesses for the Digital Future, provides an overarching assessment of how digitalisation is transforming 

tourism business models and processes, and the integration of tourism SMEs into global value chains and 

digital business eco-systems.  

Continued growth in visitor numbers raises important questions about how to best manage this growth, to 

benefit people, places and businesses. The over-riding priority for governments and increasingly society 

is to better look after the assets on which tourism depends. This is relevant to all destinations, but is a 

Domestic and inbound tourism Tourism consumption by product

Domestic 
tourism 

consumption
75%

Inbound 
tourism 

consumption
25%

Accommodation
19%

Food and beverage
16% Passenger transport

21%

Travel agencies and 
other services

4%

Culture, sports and 
recreation

7%
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33%
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particularly pressing issue in destinations experiencing overtourism. Chapter 3, Rethinking tourism 

success for sustainable growth provides detailed insight into the steps being taken by countries and 

industry to more fully understand the impacts that tourism has in destinations, better manage increased 

tourism numbers, and promote more sustainable and inclusive tourism development.  

Addressing these and other challenges faced by the tourism sector requires an integrated, forward-looking 

approach to policy formulation and implementation. Governments need new analysis, data and 

approaches that are calibrated to the fast-changing tourism sector. Tourism policy frameworks will need to 

be adapted to take account of and respond to these developments. At national level, co-ordination 

measures are well developed and long term strategies are in place in many countries to optimise tourism’s 

economic and social benefits, while minimising its negative environmental impacts. The next challenge for 

many governments is to ensure that the policies and measures agreed at a national level can be 

consistently delivered at sub-national level, ensuring that local communities and the regions in which they 

are located can fully share the benefits of well-planned and managed tourism, and flourish in the longer 

term.  
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